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NEW MARKET
Production on new commercial business opportunities in the foreigners countries.

Company Profile.
In today's scenario in the
midst of change and
transformation became the
economic side, industrial and
cultural made more complex
by the change in
consumption, it has settled in
the international market the
NTS International Group
Ltd. based in Malta and
Qatar.
Company that was created to
internationalize and guide the
Italian companies that want
to come along and do
business in foreign markets.
Although a young company,
the NTS has acquired a deep
understanding of
international markets and
customer requests. Today,
thanks to these experiences,
is able to oﬀer an excellent
service covering all aspects of
the commercial relationship,
from sales to after-sales,
covering diﬀerent sectors.

Colorful
Entrepreneurs.
Oﬀer a unique
opportunity for business
entrepreneurs from both
countries to select new
suppliers, meet new
customers, investing in
innovation and
internationalization.

Factors relating to the business of
today.
Already for some years, property in Italy is
not in full development indeed in recession,
we have decided to focus most of our
economic and personal powers to emerging
foreign countries. This prompted us to
evaluate diﬀerent countries over the past
years, with the decision to place in
Malta,Qatar and Miami where we have a
corporate headquarters , and from where we
take care of the business also to other
countries. All this while keeping always in
touch with the best companies and personnel
in Italy strongest of the great know-how
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Market Research

Why internationalize.
The internationalization
activities stems from the
awareness that those who
invest in a foreign market
survives and thrives, while
those who work exclusively
in a national dimension will
stagnate.
Abroad, the label "Made in
Italy" is highly recognized
and appreciated. This
represents an extraordinary
opportunity to present
themselves to foreign
markets from a position of
absolute advantage and
privilege.

To be successful in expanding their
business into new markets requires a
thorough job in collecting
information. Knowing the market in
advance, the needs and the desires of
potential clients and possible actions
by competitors, represents the first
step to successfully enter foreign
markets ...
From our headquarters and the
qualified personnel for each sector, we
develop customized market research
for your business, we identify the
needs of the market, we study the
distribution channels, we research the
product regulations and prepare them
an investment strategy that will allow
you to establish yourself in the
market.

The objective of
the NTS.
Oﬀering business
opportunities to Italian
companies through the
close cooperation with our
partners and institutions in
the countries where we are
present, with our oﬃces
and highly qualified
personnel to represent
them.
Oﬀer growth opportunities
to individuals and
companies in the countries
where we operate, who
want to make significant
investments in Italy making
use of our expertise and
know-how.
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